June 29, 2021

The Honorable Lina Khan
Chair
Federal Trade Commission
600 Pennsylvania Avenue, NW
Washington, DC 20580

Dear Chair Khan:
I am writing regarding my concern that Amazon’s proposed acquisition of MetroGoldwyn-Mayer Studios (MGM) could harm consumers and workers and reduce innovation by
inhibiting competition in numerous markets.1 This $8.45 billion deal would ostensibly help
Amazon attract consumers to its subscription streaming services. But because this service is tied
to a wide range of additional Amazon products and services that affect broad sectors of our
economy, this transaction requires meticulous antitrust scrutiny. I support the Federal Trade
Commission’s (FTC) review of this deal, which is consistent with your ongoing investigation
into Amazon’s anticompetitive business practices.2
The FTC has, in recent years, taken a narrow view during its analyses of vertical
transactions3 like this one, primarily focusing on price effects in the relevant product or service
markets.4 But the FTC should, in this and other cases, take a broader view, consistent with
Section 7 of the Clayton Antitrust Act of 1914 (Clayton Act), which prohibits any acquisition
whose effect “may be substantially to lessen competition, or to tend to create a monopoly” in
“any line of commerce or in any activity affecting commerce.”5 I urge you to use the FTC’s
broad authority under this law to assess the possible anticompetitive effects this deal will have on
streaming services and entertainment products in addition to the broader impacts that this
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transaction may have on workers, small businesses, and competition overall as Amazon—which
is already the dominant e-commerce firm6—accelerates its aggressive monopolistic behavior.
Concerns about Competition in the Video Streaming Market
On May 26, 2021, Amazon—which is worth $1.64 trillion—announced its intent to
purchase the MGM movie studio for $8.45 billion.7 MGM holds the rights to around 4,000 films
and 17,000 hours of television8 that would provide content for Amazon’s streaming video
service, Amazon Prime Video. The problem is that this streaming service is only available to
paid subscribers of Amazon Prime—a bundled service that includes streaming content in
addition to exclusive deals and fast delivery on various products sold through Amazon’s online
market platform and Whole Foods Market.9 Amazon’s streaming competitors are already at a
disadvantage because of Amazon’s broad range of services that are tied to its streaming service
through an annual $119 Prime membership “whose value proposition is to help you buy more
products.”10
As of April 2021, there were nearly 150 million Prime subscribers in the U.S. and 200
million Prime members worldwide,11 up from around 10 million members in 2012.12 A decade
ago, analysts estimated that Amazon was operating at a loss in part because of Prime,13 but over
the course of the COVID-19 pandemic, the company’s profits increased 220 percent14—partially
due to the addition of around 50 million Prime subscribers (nearly 30 million in the U.S.) who
could easily make purchases on Amazon’s platform.15 The Prime membership is so sticky that
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“less than 1% of Prime members are likely to consider other mass-market retail sites,”16 and
reports have estimated that households with a Prime membership spend about $3,000 a year on
Amazon—more than double the amount spent by those that do not,17 which suggests a sizable
competitive advantage for the bundled services that has only increased over time.18
Amazon’s tactic to operate at a financial loss and use low prices to lure in customers and
capture the market has worked before,19 and the FTC must determine whether this vertical
acquisition is truly an entertainment strategy or merely another step towards unfettered
monopolization. MGM is reportedly valued at $6.5 billion in equity, yet its acquisition by
Amazon is valued at $8.45 billion—the second largest acquisition in Amazon’s history.20 This
acquisition presents an important opportunity to ensure that the FTC approaches vertical
transactions involving tech platforms with the proper dosage of antitrust scrutiny.
A typical antitrust analysis of a vertical deal would assess whether the acquisition could
grant Amazon the incentive and ability to disadvantage Prime Video’s streaming service
competitors or MGM’s production-company competitors. While the FTC should investigate the
possible anticompetitive effects under this framework, I urge the FTC to also consider how
Amazon and its expansive operations may already have the ability to harm competition in these
markets, even without acquiring MGM, and how the MGM acquisition may exacerbate this
concern. For example, Netflix is a customer of Amazon that uses Amazon Web Services
(AWS),21 which is a dominant vendor of cloud infrastructure. As a result, Amazon already
possesses a trove of sensitive information from Netflix and thousands of other companies that
use AWS. Whenever Amazon enters a new market, Amazon could exploit these data to its
advantage, thwarting competition in the process.
Concerns about Amazon’s Acquisition of MGM and Its Broader Effect on Competition
Amazon’s massive presence in a host of retailing businesses creates conflicts of interest
throughout its online marketplace ecosystem that may provide it with the incentive and ability to
harm competitors in unexpected ways that a narrowly-focused antitrust analysis may not
anticipate or reveal. Therefore, the FTC should look beyond streaming and entertainment
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services and assess the possible competitive effects on customers, sellers, and workers across all
of Amazon’s retailing segments when reviewing this transaction.
i.

Small Businesses

Although Amazon claims that it is helping small businesses thrive,22 a 2018 survey of
2,000 small business owners suggested otherwise: two out of three felt that their growth
opportunities were being stifled by large corporations like Amazon23 that were “disrupting just
about every industry.”24 Within Amazon’s marketplace, sellers of all kinds can list their products
and give Amazon a cut of their sales. Amazon claims that these sellers “have full control of their
own prices both on and off Amazon,” but this does not appear to always be the case.25
Anecdotally, for example, one small-time entrepreneur was selling vitamin-infused coffee on the
Amazon marketplace, but after listing his products for a cheaper price on another e-commerce
site, Amazon removed their “Buy Now” and “Add to Cart” buttons from his site, causing his
sales to tumble.26 Amazon effectively bullied him into either removing his products from the
other site entirely or raising his prices there so as not to trigger Amazon’s detection system that
would hurt his sales in their marketplace. The company’s own employees have even disclosed
the ways in which Amazon has used proprietary data from sellers on its platform to launch
competing private-label products.27 Amazon’s exclusionary conduct has become so unwieldy
that the D.C. Attorney General recently filed an antitrust lawsuit alleging that the company is
unlawfully and unfairly crushing competition.28 Given Amazon’s history of hurting small
businesses, I urge you to consider how this transaction will affect small theatres who may
routinely license MGM material29 and how strengthening Amazon Prime through this purchase
may negatively impact small businesses in other sectors of our economy.

ii.

Treatment of Workers

I am concerned that Amazon’s growing monopoly power, which harms its consumers and
the competitive process with its rivals, can also give the company excessive control in labor
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markets, resulting in worse bargaining positions and employment conditions for its workers. In
the case of the MGM acquisition, to the extent that it allows Amazon to expand its Marketplace
services, it could result in anticompetitive effects on workers. Accordingly, the FTC should
assess whether monopoly or monopsony power contributes to Amazon’s well-documented
history of alleged labor violations.
Multiple workers have filed charges against Amazon with the National Labor Relations
Board (NLRB) alleging retaliation for concerted activity protected under the National Labor
Relations Act (NLRA.)30 One of those cases has been settled, and it was reported that the NLRB
found merit in another charge that workers were unlawfully dismissed.31 Based on the number of
such charges, an NLRB spokesperson told press that the Board is considering whether the
“meritorious allegations warrant a consolidated effort between the regions.”32 Amazon has also
been accused of other NLRA violations. The Retail, Wholesale, and Department Store Union
recently filed 23 objections with the NLRB alleging that Amazon interfered with the NLRA
rights of workers during a unionization drive at the company’s facility in Bessemer, Alabama.33
Multiple reports have also detailed company practices related to surveilling potential activity
protected under the NLRA, including posting jobs for intelligence analysts tasked with
monitoring “labor organizing threats,”34 investing in technology to track potential unionization
efforts,35 and monitoring internal listservs36 and private social-media groups.37
Additionally, the FTC should consider growing evidence of unsafe working conditions in
Amazon warehouses. Multiple analyses of Occupational Safety and Health Administration
(OSHA) data have found that Amazon warehouses have high rates of serious injury rates. The
Washington Post found that “Amazon’s serious injury rates are nearly double those at
warehouses run by other companies.”38 The Center for Investigative Reporting also found that
serious injuries at Amazon fulfillment centers are “nearly double the most recent industry
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standard” and that “Amazon’s injury rates have gone up each of the past four years.”39 A report
from the National Employment Law Project (NELP) found that “counties hosting Amazon
fulfillment centers have turnover rates that are much higher than the average rate of turnover for
warehouse workers in California and workers in other industries overall in the state” and that
“the average turnover rate for warehouse workers in counties with Amazon fulfillment centers
was 100.9 percent” in the most recent year for which data is available.40 NELP describes this
data as evidence of a “business model … in which the company views its workers as disposable
and designs its operations to foster high turnover.”41
The FTC should determine whether Amazon is abusing either monopoly or monopsony
power to the detriment of the labor market and, if so, whether purchasing MGM would subject a
new set of employees to similar abuses or worsen conditions for current Amazon employees.
iii.

Amazon’s History of Antitrust Issues

In addition to the D.C. Attorney General’s lawsuit for potential antitrust violations, the
FTC itself has a history of holding Amazon accountable for unfair business practices that harm
consumers. Earlier this year, Amazon settled for over $61 million with the FTC after Amazon
“failed to pay Amazon Flex drivers the full amount of tips they received from Amazon
customers over a two and a half year period.”42 Though Amazon promised its drivers and its
consumers that “100% of tips are passed on to your courier” and prohibited any other way to tip
workers than through its platform, Amazon “made secret changes to the program without telling
drivers or customers” and “pocketed about a third of each tip to offset the guaranteed minimum
Amazon promised to drivers.”43 A few years prior, the FTC sued Amazon for violating the FTC
Act “by billing parents and other Amazon account holders for charges incurred by their children
without the permission of the parent or other account holder.”44 Amazon eventually settled for
more than $70 million in consumer refunds.45
Section 7.2 of the Horizontal Merger Guidelines states that a history of collusion or
coordinated interaction in a market will be given “substantial weight” when the Department of
Justice and the FTC assess the likelihood that an acquisition or merger will lead to
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anticompetitive harms.46 I urge you to implement this approach and to also give substantial
weight to any history of anticompetitive behaviors or unfair practices when you assess
prospective transactions, horizontal or vertical. The FTC should disfavor approving deals
involving parties with a known pattern of inhibiting competition and harming consumers and
workers. Allowing such firms to continue buying up competitors would only exacerbate these
abuses of market power.
Conclusion
I support the FTC’s review of Amazon’s MGM acquisition, and I urge you to conduct a
broad and meticulous review. Amazon is a large and powerful acquirer with expansive
operations; an investigation into the ramifications of this deal should include both its direct
impacts on streaming services and prices charged to consumers and its broader effects on small
businesses, workers, and the economy as a whole. As the House Antitrust Subcommittee recently
reminded us in its detailed report on competition in digital markets, our antitrust laws were
crafted to “protect not just consumers, but also workers, entrepreneurs, independent businesses,
open markets, a fair economy, and democratic ideals.”47 Our contemporary antitrust treatment of
vertical transactions must encapsulate this all-encompassing competition approach, as required
by the Clayton Act. Dutifully scrutinizing this transaction is necessary to protect workers, small
businesses, competition, and innovation.

Thank you for your attention to this matter.
Sincerely,

_________________________________
Elizabeth Warren
United States Senator
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